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Apple Mobility Trends Report
UK 14/04/22
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Google Covid-19 Community Mobility Report
Greater London 10/04/22
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Google Covid-19 Community Mobility Report
Greater Manchester 10/04/22
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TO mTO m L|Ve Tra ffl C CHANGES IN WORKING DAYS TRAVEL PATTERNS IN 2019-2021
Bristo/ 14/04/22 What did the traffic on an average working day look like each month across the years?
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How congested was Bristol during rush hour?
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TomTom Live Traffic
Birmingham-Wolverhampton 14/04/22
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CHANGES IN WORKING DAYS TRAVEL PATTERNS

IN 2019-2021

What did the traffic on an average working day look like each month across the years?
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Department for Transport
Use of transport modes:

Great Britain, since 1 April 2021
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MARCH 2022
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BCA Online: Monthly average sold value - Cars
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II Almost every aspect of vehicle repair is changing - some may say this has always been the case. But right now there is an enormous amount of change
right through the motor insurance ecosystem, requiring careful navigation to ensure the future of many businesses.

Consumers:

The regulatory pricing changes in January has changed the motor insurance pricing dynamic and comes at a time when consumers are considering, more
than ever before, how they use their vehicles and how they insure them. Rising fuel prices and post-pandemic mobility impacts are driving a demand for
more innovative approaches from the motor insurance industry such as various telematics-based insurances.

Additionally, the rising cost of living are impacting consumers spending considerations (ranging from vehicle purchase to insurances) influencing where
they purchase their insurance and excess levels — this, coupled with the continued difficulty to purchase vehicles, will impact the insurance claim driven
repair volumes.

Businesses:

The costs of production are increasing rapidly — for many at a faster rate than their terms with work providers which is creating a significant profit gap.
Arguably the biggest factor is the cost of energy but also the cost of acquiring and running courtesy vehicles, increasingly the cost of hiring and keeping

skilled people, as well as the need to invest (with the rapid electrification of the car parc).

All this change is set against significant changes to the supply and demand dynamics for new and used cars, caused through various macro factors
creating component delays and limited production.

Keeping abreast of all these issues is becoming increasingly important.

The only constant in life is change — Heraclitus, Greek Philosopher ”
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